MARKETING STRATEGIES:
GA/FBO & Commercial Airports
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A HOW TO DO A LOT WITH A 6=

Central Wisconsin Airport is proud to be the preferred airport of the

U.S. Senior Open Championship at SentryWorld in Stevens Point,

Wisconsin. Fly CWA and see the legends of golf in action!
LITTLE GA/FBO "

preferred airport of
the U.S. Senior Open
Championship
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2.) Leverage high profile events

"CWA

CENTRAL WISCONSIN
AIRPORT THE BETTER WAY TO TRAVEL

CWA - The Better Way to Travel Book now
Skip a long drive, lines, and wait times
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- HOW TO DO A LOT WITH A
LITTLE GA/FBO

3.) Leverage local relationships and be present

Develop strong relationships with local businesses so that C-Suite Level Execs are aware of
your convenient FBO services.

Maintain and update messaging on GA Centric Apps (I.E., foreflight.com, flightaware.com,
skyvector.cometc.)

Organic Social (FB/IG/LinkedIn) — highlight passenger and pilot amenities offeredin your FBO
such as higher amenity lounges, and unique offerings (catering, rental cars, Wi-Fi, conference
room availability, concierge services, etc.)



SOCIAL MEDIA
STRATEGY

Educate & Entertain

e Industry news

e Content shares from leaders
in industry

e Fun relatable content that
links to brand

* Engagement with
Customers

 Community highlights

e Behind the scenes

* Employee shoutouts

Promotion
» Directly promote brand or offers

» Content calling for direct response
e CTAS



A HOWTO DO A LOT WITH A LITTLE
COMMERCIAL SERVICE

1.) Latest Data To Inform Your Marketing Strategy

Central Wisconsin Airport (CWA) : + Last 12 Months

9 151 Cwa Dr, 113, Mosinee, WI 54455
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HOW TO DO A LOT WITH A

LITTLE

2.) Best Practices to Organize Your Marketing Strategy

Marketing Funnel

) DECISION-MAKING

consiperaTIoN ({22

TARGETING TRACKING TRENDING
BROADCAST
RADIO

CABLE TV




'\ OVERVIEW OF A PROVEN
CUSTOM FULL FUNNEL STRATEGY

U
«
Lat/Long Targeting Behavioral Targeted Behavioral Targeted Paid Al Ad
(decrease leakage to Online Video Display or Target ald Social Ads
competitive airports and Ads to Travel sites (Facebook/Instagram)

(YouTube pre-roll)

hyper-target users for events) & Re-messaging

Search Engine Traditional Media Creative Development

: : : (videos, landing page,
Marketing (Print, Radio, TV, OOH) el ey atl)



A HOW TO DO A LOT WITH A LITTLE

i COMMERCIAL SERVICE
3.) Case Study

Avelo Video

avelo&
HELLO, AVELO! BOOK NOW
announcing flightsto MR (visconsin, at AveloAir.com

ORLANDO

=

Orlando, FL
%_ NOW (mco) Book your nonstop flights today 7
BOOK from Central Wisconsin (CWA)
*Restrictions apoly. to Orlando (MCO)!
ﬁycm See Awelodlr.com for detals. e




QUESTIONS



AVIATION

AdvanceAviationMarketing.com
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